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WHY?



3 reasons SEO is getting harder
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Source: Kleiner Perkins Internet Trends Report 2018
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We need to be more efficient!



Source: Buzzsumo



Entity Optimization



www.kevin-indig.com



People Places Companies Products

Events Ideas Books More



Source: https://hackernoon.com/entity-extraction-demistifying-rasanlu-part-3-13a460451573

https://hackernoon.com/entity-extraction-demistifying-rasanlu-part-3-13a460451573


Semantic, interconnected objects 
that help machines to understand 

explicit and implicit language.



• Shift away from link graph to organize index
• Group different content formats from same brand
• Language-agnostic
• Empower voice-search

Why entities?



Tons of data AttributesID Knowledge Base

Freebase
Wikipedia

MREIDs Google Corpus Word2Vec

What you need for entity extraction



2012: 500 objects, 3.5b facts



Word2Vec



Identifying relationships with CBOW



Clustering content into topics







King - Man + Woman = Queen



Entities = nodes
Relationships = edges











“Take a query like [taj mahal]. For more than four decades, search has 
essentially been about matching keywords to queries. To a search 
engine the words [taj mahal] have been just that—two words.  

But we all know that [taj mahal] has a much richer meaning. You might 
think of one of the world’s most beautiful monuments, or a Grammy 
Award-winning musician, or possibly even a casino in Atlantic City, NJ. 
Or, depending on when you last ate, the nearest Indian restaurant. It’s 
why we’ve been working on an intelligent model—in geek-speak, 
a “graph”—that understands real-world entities and their 
relationships to one another: things, not strings."

Source: https://googleblog.blogspot.com/2012/05/introducing-knowledge-graph-things-not.html

https://googleblog.blogspot.com/2012/05/introducing-knowledge-graph-things-not.html
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That’s nice but …

…what now?



10 tips for creating content that 
ranks in 2019



1. Build a brand, not a site
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2. Create expert-level content









3. Use Google’s NLP API



https://cloud.google.com/natural-language/









4. Structure your content



Title
Description

<h1></h1>
Bacon ipsum dolor amet burgdoggen short loin flank cow 
sausage corned beef hamburger leberkas bacon doner 
turkey beef ribs turducken frankfurter. Cupim brisket 
turducken meatball meatloaf leberkas spare ribs

<h2></h2>
<ul>
  <li>Coffee</li>
  <li>Tea</li>
  <li>Milk</li>
</ul>

<h2></h2>
<table>
  <tr>
    <th>xxxx</th>
    <th>xx</th> 
    <th>xxxxx</th>
  </tr>

Author
Related articles



5. Reverse engineer optimal content through SERPs









6. Schema the heck’ outta this!



itemprop=”sameAs” for people + organizations

•Wikipedia
• Facebook
• Twitter
• Google+
• Instagram
• YouTube
• LinkedIn
• Myspace
• Pinterest
• SoundCloud
• Tumblr



7. Optimize for search journey (previous + next steps)



QueryStep -1Step -2 Step 1 Step 2

User Journey

Site



8. Satisfy intent or nothing



https://www.kevin-indig.com/user-intent-mapping-steroids/



9. Summarize and 1-up the top 5 search results
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2
3
4
5



10. Avoid weak CTR





1. Brand
2. Expert-level content
3. NLP API
4. Structure content
5. Reverse engineer SERPs
6. Crucial data
7. Search journey
8. User Intent
9. Summarize and 1-up
10.CTR



More: https://www.kevin-indig.com/10-factors-that-
make-great-content-great/



Newsletter: Tech Bound

http://www.kevin-indig.com/the-newsletter/
http://www.kevin-indig.com/the-newsletter/


Thanks!
Website: www.kevin-indig.com

Newsletter: Tech Bound
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