
Link Acquisition Tactics

That will still work tomorrow. 

@staceycavStacey MacNaught



@staceycav #optimisey

My job when I first started in SEO in 2009…
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But, part of my remit was to start making a 
shift into more difficult sustainable link 

building methods.
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It had its challenges back then…



When everyone performing well is buying 
links, competing the clean way is 

bloody hard.



And that is still the case today in some 
SERPs.



But if you want sustainable link acquisition 
now, it needs to be clean.



For the record, I have no fundamental issue 
with paid link building if your client/boss 

knows the risks.

But none of my clients engage in this these 
days.



@staceycav #optimisey

The single most effective link building stunt 
I’ve seen in recent years…
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8 million
simultaneous live viewers on Youtube.
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43 million
Views on the 90 second highlights video 

Redbull released later.

https://www.youtube.com/watch?v=FHtvDA0W34I
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http://www.redbullstratos.com

http://www.redbullstratos.com/
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So, if we all want top tier links from 
thousands of publications, we just need to 

get someone to jump out of a balloon from 
space.
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All you’ll need…
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50 million Euros.

https://www.sportsbusinessdaily.com/Global/Issues/2012/10/16/Marketing-and-Sponsorship/Red-Bull.aspx
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Let’s get real.
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3 inconvenient truths about link building…



1. It’s really f***ing hard at times.



2. But it’s still imperative in most niches.



3. A lot of SEOs are 
guilty of relying solely 

on ”outreach,” to 
build links.
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A load has changed in the past 8 years in 
link building terms, for sure.
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But there’s stuff I was doing in 2010 and 
2011 that works better than ever – albeit 

with an improved approach.
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Same principles as lots of what we do now. 
We just got better at it.



Create assets that people want, need or 
care about.
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Let’s get practical.



Simple People Stories or 
Case Studies



It works because
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journalists want stories
for their readers.
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Every single business has people at its core 
and people have plenty of stories.
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Starting a company is a story interesting 
enough to win coverage and links
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Talk to the people in the company.
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Find their stories.
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are they in this business? What inspired 
them?

Why
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they have overcome to achieve what 
they’ve achieved so far

Challenges
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were they brought up and educated?

Where
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Get Googling and find the major press 
outlets that are frequently running 

these stories.
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Go to local and regional press

http://www.localmediauk.org/A-Z-Newsbrands
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And here are 20 business publications 
regularly running this stuff…

https://bit.ly/founder-opps

https://bit.ly/founder-opps


Press Features



It works because
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Journalists are paid to 
produce content that 

inspires, informs, 
educates or provokes an 
emotional reaction from 

their readers.
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Top tier publications publish 
features day in, day out
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Find features calendars and 
Media Kits
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http://marketing.usatoday.com/wp-content/uploads/2018/02/2018-editorial-calendar.pdf
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http://marketing.usatoday.com/wp-content/uploads/2018/02/2018-editorial-calendar.pdf
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https://cnda.condenast.co.uk/static/mediapack/tr_media_pack_latest.pdf
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http://adage.com/images/bin/pdf/Ad_Age_Media_Kit.pdf
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Many media kits are set up to sell ads, 
but can still be very useful in pitching 

features.
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They tell you…
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What a publication is writing about & when
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Who they’re writing for
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Don’t contact media kit sales email 
addresses. Instead, look for a features 

desk/editor or the writer(s) of similar 
features



@staceycav #optimisey

Many editorial calendars are not 
available online. ASK for them.
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It’s a much easier “in,” than a cold pitch.
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Pitch relevant feature ideas in keeping 
with planned topics, tying in how they’ll 

appeal to the audience and what 
expertise you can supply.



Creative Commons
Image Distribution



It works because
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writers need imagery to 
support digital content 

and want relevant 
imagery that looks good. 
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It’s not always practical for writers to buy 
images, source the right Royalty Free ones 

or go and create their own.
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So, millions of people every month look for 
Creative Commons imagery to support 

their own content.
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If they’re writing about a topic relevant to 
your business and you can supply them 

with the images they need, you can claim 
attribution links.
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In brief, you need to identify potential 
images people need and want, 
relevant to your website/niche
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Is there demand for images of that 
type? Check how frequently similar 

ones have been used.
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Found 20+ instances of this in use



@staceycav #optimisey

It told me there is demand and I felt 
able to create better images.
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Then you create the bank of images
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Once you’ve produced the images, 
move into distribution
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Flickr makes this very easy.



@staceycav #optimisey

People are crap at attributing…
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Track usage and Chase Attribution.

https://www.pixsy.com
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Full guide on the process I use:
https://www.staceymacnaught.co.uk/image-link-building/



Rank for Stats Queries



It works because
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writers and journalists 
need credible sources 

and statistics.
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Back in 2014, I did this:
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One year (and no more work) later…
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More recently…
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More recently…
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It works because they rank for stats 
queries around their topic.
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This works even on non proprietary 
data pieces.
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Research the stats or numbers that 
writers in your niche need or want.
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And research other variant queries…
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You probably won’t rank when you 
first launch…
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Build initial links through outreach 
efforts or…
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Be sure to monitor unlinked brand 
mentions too for those using data 

without linking
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Survey Data Sources
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Also Consider Freedom of 
Information Data



Offer your suppliers
case studies or 
testimonials



It works because
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B2B companies want to 
build trust and credibility

through testimonials 
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Good B2B sites to use testimonials 
and case studies
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Accountants…
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Supply Chain Software…
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IT Support
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Waste Management
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Pull together a list of all of your 
suppliers.
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Shortlist the ones you’re happiest with 
and note the positive impact that 
product/service has had on your 

business



@staceycav #optimisey

Don’t wait to be asked.
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Get in touch and tell them why you 
want to share your experiences…
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Because you want to share your story 
and you’re grateful for their service, 

right?
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(Don’t be the d**k who gives a false 
testimonial just cos a crappy supplier 

has a high authority website).



Don’t rely on one single tactic alone.



hello@staceymacnaught.co.uk
@staceycav


