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Who the hell is this guy?

Learnt to code HTML/CSS at home in late 90s....
..when the internet was a much simpler, quieter…. and slower place to dial-up to.



Who the hell is this guy?



1.Who is it for?



Search Engines want to get users to 
the best answer in the fastest possible time.



Users expect Search Engines to get them to 
the best answer in the fastest possible time.



Always produce 

web content for 

human users.

*occasionally cats



Who Is It For?

Write naturally
● Avoid long words and complicated language
● Use full sentences and paragraphs
● Use bullet points to break down complicated 

topics
● Add images with captions
● Link to other pages contextually

Search Engines are constantly evolving
● Constantly learning
● Desperate to be helpful
● Desperate to be human
● Trying to predict human behaviour

Writing for a search engine might work for a bit
● The rules change
● You could be given a penalty
● Humans won’t enjoy your keyword stuffed content



Who is it for?

If you live in Beacons Bottom, Buckinghamshire, and you require domestic heating oil, then [____] is your 
local supplier.



1. Who is it for?



2. Go mobile



2. Go mobile

● Search Engines began to favour mobile-friendly sites in 
2015.

● “Mobilegeddon”

https://webmasters.googleblog.com/2015/04/rolling-out-mobile-friendly-update.html
https://adwords.googleblog.com/2015/05/building-for-next-moment.html

● Was in response to change in user behaviour:
● Mobile users overtook desktop users

○ Search engines changed their rules
○ Users were on the go
○ On the train
○ On the toilet
○ Still in bed
○ Sitting in conference audiences

https://webmasters.googleblog.com/2015/04/rolling-out-mobile-friendly-update.html
https://adwords.googleblog.com/2015/05/building-for-next-moment.html


2. Go mobile

● Mobile-friendly sites began to rank higher than 
mobile-unfriendly sites.

○ Pinch and pull
○ Oversized content
○ Slow

● Responsive Web Design
○ Adapts to fit screen of device
○ Designed from the smallest screen upwards
○ One site (rather than versions)
○ Benefits from mobile-friendly search
○ ..and indexing
○ ..but if you go mobile, you’ve got to...



3. Go fast



And then faster.



Go fast

● 1 second delay means a 7% reduction in conversions.

● 79% of customers who report dissatisfaction with website performance 

say they are less likely to buy from that site again.

● 47% of customers expect a webpage to load in 2 seconds or less.

● Pages that take 3.3s can expect a 20% Ƅbounceƅ rate

○ ƄPogo-stickingƅ

○ Search Results > Webpage > Search Results

● A slow site can impact your Ƅcrawl budgetƅ and indexation
https://blog.hubspot.com/marketing/page-load-time-conversion-rates

https://moz.com/learn/seo/page-speed

https://blog.hubspot.com/marketing/page-load-time-conversion-rates
https://moz.com/learn/seo/page-speed


3. Go fast

● Compress images
○ Only make them as big as they 

need to be
● Compress (GZIP) and minify your 

code - HTML, CSS, Javascript.
● Reduce re-directs
● Use ‘browser caching’ to speed up 

delivery
● Improve your server capacity

● Help is at hand!
● Google PageSpeed Insights

○ Easy and Free to use
○ Page-by-page :(
○ Detailed with great advice
○ Splits mobile and desktop



4. Go Local





4. Go Local

● Go looking for yourself!
○ Use search queries
○ Current and old addresses and telephone 

nos, business name variants.
○ Directory Listing sites
○ Your own sites and social channels

● Sort out your NAP

○ Name
○ Address
○ Phone Number

● Pick one format of your address and update 
everything.

● Paid-for tools: Whitespark, MOZ Local etc
● Or just use a spreadsheet!
● Claim your business

○ Google My Business
○ Bing Places





5. Go Meta



Meta

Meta tags live in the head section of the HTML code of your web pages.
They tell search engines about each page and the page content.

● Title

○ Unique descriptive title of each page
○ Includes brand name
○ <60 characters appear in search results
○ Gets truncated
○ Appears in tab of browser
○ Prominent in search results

● Meta Description

○ Unique description of each page.
○ <156 characters
○ Longer description gets truncated
○ Visible in Search Results

● Meta Keywords

○ Used to be significant
○ Now demoted by many search engines



Meta



Meta

noindex

= When you see this page, ignore it. Don’t put it in search 
results.

nofollow

= When you see this page, do not follow any of the links on it 
to other pages.

noarchive

= When you see this page, do not keep a copy of it in your 
cached search results.

Meta Robots

Advises search engines what to do with your page on an 
individual level.



6. Headings



Headings

● Headings help search engines understand content
● ..and context.
● They help users read articles by visually breaking up 

sections of longer content.
● <h1> is the most important 

○ Indicates the main topic of the page.
○ Only have 1 of these!
○ Often the big headline in main part of page.

● <h2> is a subsection of the <h1> content
● <h3> is a subsection of the <h2> content
● Often misused by content uploaders because of their 

style preference





7. Links



7. Links

● The web can only be a web if there are links.
● Be careful who/what you link to
● Not all links are created equal!

○ Watch out for ‘spam’ sites
○ Low-quality sites thin/duplicate content
○ Advert heavy pages
○ Spam-filled comments
○ Dangerous malware sites

● You could get penalized
● Only link out when it offers genuine value to user.
● Link to content on your own site to help crawlers 

and users discover more content.
● Use ‘rel=nofollow’ for links to useful sites that just 

seem a bit spammy

Check your site links for spam: https://moz.com/researchtools/ose/
Check a site before you link to it: https://moz.com/products/pro/seo-toolbar
Great article on bad links: https://ahrefs.com/blog/bad-links/

https://moz.com/researchtools/ose/
https://moz.com/products/pro/seo-toolbar
https://ahrefs.com/blog/bad-links/


Never buy links.



Earn them.



Have the best content
on the best website.



Tell the right people.



Thank you
for your ears.

@AndrewDoesSEO

Open Site Explorer / Keyword Explorer
● www.moz.com

Google Search Console
● www.google.com/webmasters

Search Engine Land
● www.searchengineland.com

SEMrush 
● www.semrush.com

WhiteSpark for Local SEO
● www.whitespark.ca

http://www.moz.com
http://www.google.com/webmasters
http://www.searchengineland.com
http://www.semrush.com
http://www.whitespark.ca

