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How to do OnSite |

“Focus on what you can control, ratherthan-what you can’t”
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* One keywc
* Title
* Main heading (h1 tag)

* Image file name




* Filename:
‘ * Keyword(s)
e Lower case

* Tags
 Alt tags, title tags
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 Keyword ignorance
e Keyword stuffing

* Poor heading use
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“Having a sIow webs:te iS’ I}ke owmng as
want to go” -




essens * Mobile first

@ * Remove Rubbish

BN Managing Images
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* Turbocharge Your Site
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Remove redundant:
=Tags. :
* Scripts
* CSS

Avoid inline CSS

Minify files:
« HTML

~* Javascript
« CSS




- Oversized images
s Resj’ze to maximum used size
ge'duce resolutlon (72dpi)

« Consider usmlgysmset

4’ - large images (that need
=i * Consider open in new pag
* Gated content opportunit




Turbocharge YDurﬁlte
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* Accelerated Mobile Pages (AMP)

* Google’s view “It’'s how the web was meant to be”
* |nstant page load
* Removes unnecessary content
e Customer focused

e Get started now:
* https://www.ampproject.org/
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* Adding content or effects “because you like them” i |
e Using WYSIWYG editors

* Inline CSS Ui
* Uncompressed files Se

* Large drop down lists/tables
e Consider a separate page
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e Content Link

» Use relevant text for destination page (keywords)
» Less visible, don’t interrupt reading

e Call to Action

* To direct and segment visitors
* Most visible, should interrupt reading

 Structure (Menus)
* Focus on the customer, provide structure
e Use keywords
* Important pages only






Building Great Links

* Use destination keywords as link text

* Link from relevant pages

* Most important links to the top left of your pages

* If Call to Actionisn’t relevant text use keyword named images

* External links open in new tab
* consider rel=“nofollow” tags






Reminder: Measure Everything!
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Final Tips

* Other search engines are available
e Bing/Yahoo

e SEO is as important for paid search as organic
* Reduce cost through improved guality score

* Tools | use
 https://search.google.com/test/mobile-friendly
* https://neilpatel.com/
 http://www.writewords.org.uk/phrase_count.asp
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“Your web presence doesn t end at your webs:te lt s just the
beginning” % .
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